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1. JREHZE (Financial Highlights)

[Bfr . 5AM; %

Millions of Yen: %)]

- - 2020°2%% | ..
EAnnual a 201872 HIJYngtt 201972 HIJYngtt Annual Hliflﬁfft
Forecast

siiﬁﬂﬁgi 232,076 08.2 224, 354 96.7 220, 000 98. 1
B fl 74| 112.2 50| 5.8 300 588.4
Operating Income : : .
R 1,377 1454 259]  18.8 350] 135.0
Ordinary Income
ﬁgfﬁTfjﬂiE 101 24.9 165 162.9 200 120.9
oo ) R (R 5.40] 24,9 8.80| 162.9 10.64]  120.9

JU " n 2019/ 8% %8 | ..

® zft’ﬁ’ﬂff;r'ﬁﬁﬁ 20178 [P 5018 8 |MTREL st halr | foﬁ'\'?tt

B Forecast
Szveﬂﬁzi 115, 776 97.1 111, 594 96. 4 112, 000 100. 4
Eﬁfﬁ:ﬂ?ig Income A 708 - A 1,518 - A 500 —
Al A 492 — A 1,348 — A 400 —
Ordinary Income ,
f Iﬁﬁiﬁgﬁ A 480 — A 1,206 — A 500 —
E1P§$|iyé|er7]‘§ UmEEHRE (FD A 9556 _ A 6418 _ A 26,59 ~
20182 “”Y'ﬁfYtt 20192 “”Y'HfYtt

IR 30, 375 98. 4 28, 732 94.6
Current Assets ’ . , -
Bl 5 66, 000 97. 4 74,193 112. 4
Fixed Assets ’ : ' .
AESE 96, 376 97.7 102, 926 106. 8
Total Assets ’ : , .
AR 50, 502 95. 91 58, 169 115.2
Current Liabilities ' : ' :
Eil=Li
Long—term Liabilities 31, 803 100. 3 30, 711 96. 6
Afias 82, 305 97.5 88, 880 108. Of
Total Liabilities ’ : , .
PAE 14,070 98.6 14, 045 99. 8
Net Assets ’ : , .
épsfzzﬁ;J E 747.19 98.5 745. 49 99. 8




2. 5 EEDKR  (Sales Breakdown)
(1) BRIFE E S0 IK% (Sales by Store Area)

[Bf: B ; % (Millions of Yen; %)]

201872 20192
PR | owmim | mme | e | maw | OF | sem | mee | o | B
B4 Prefectures TESHE Jo-== TE&K Je-=m= 4
Number of Stores Sales Share YoY P‘;'tf;”s" Number of Stores Sales Share YoY Pes'mcr"e':“
EREE Fukuoka 39| 91627 42.7 98.7 99.7 37| 88,283 426 96.4 96.7
HEER Saga 71 12194 5.7 935 96.4 6| 11,662 5.6 956 98.4
RiFE Nagasaki 10| 23738 1.1 97.7 97.7 11 22,892 11.0 96.4 96.6
N Kumamoto 15| 23,381 10.9 98.9 98.6 15| 22,262 10.7 95.2 95.2
KB Oita 22| 24625 115 95.9 976 22| 23877 115 97.0 97.0
FFR Miyazaki 15| 24,851 11.6 97.1 97| 14| 24,098 11.6 97.0 96.8
BEREE  |Kagoshima 4] 13,737 6.4 105.8 104.o| 5 13,799 6.7 1005 100.0
=)=t Yamaguchi 1 558 0.3 98.6 98.6 1 552 0.3 98.9 98.9
&&t Total 113[ 214,714 100.0 98.2 98.8 111[207,429| 100.0 96.6 96.9
X EEERICEEFZXIIRELAVELSESATHET,
(2) #BMRIFELE DK (Sales by Product Category) (&4 : T % (Millions of Yen; %)]
2018./2 2019./2
BE 77 L3 Al = B 77 Lb[% Al =
s b B (A a o s] e | oess | % £ & | Ak telw um | e | oross
Sales Share YoY Cormp. margin Sales Share YoY Comp. margin
Stores ratio Stores ratio
KHE
Clotﬁ?ng 47,177 22.0| 106.9 — 36. 4 44 858 21.6] 95.1 96. 4 36.2
%ﬁ"ﬂ' 109, 340 50.9( 98.5| — 24.0] 106,513 51.3[ 97.4] 98.3 24.2
FERBRES
Home,DiZital,Sports and HERG 35,308| 16.4] 90.1| — 30. 5 34,503 16.6] 97.7| 99.7 30. 6
Dt
Others 00 9.2 — | 1.7 29| 0.0] 381.8/ 88.1[ 19.8
B /INTEE R (X1)
GMS.SuC 191,834 89.3] 98.7| 99.0[ 28.3 185,905 89.6[ 96.9] 98.1 28.3
HO®E 18,779| 8.7| 94.8] 97.0| 28.0] 17,881 8.6/ 95.2[ 95.7| 28.7
EoER Ox2) 4,021 1.9 o99.6| 9.7 238 3585 1.7| 89.1| 97.3| 26.4
ZT DAL (%3) 78 0.0f — —_ —_ 56 0.0 — — —
am 214,714 100.0| 98.2| 98.9| 27.9] 207,429 100.0| 96.6( 97.8| 28.1
BEEINA
Others Operation Revenues 17,362 — 97.6) — - 16,925 — 91.5| — -
BRI
Roventos 232,076) — | 9.2 — | — 224,354 — | 9%6.7] — | —
X1 20182 A KLY FERBESNLKRER. BHEANOHMBITEEO-ARNEORELEERELV-LEL,

BENTEEOIRBRINEHNBITEBRBER BV T, A—FETOLRENTEGR WA, 2018F2AHIZEITS

BEFELIERRLTEBYERA,
X2 FDEZEIZILZTWIDE MART Drug&Food] T AEONBIKE | Z & A TLET .
X3 FOMAREIIEELIRERBLAVE LS THYET,

3) ESEMEERIFEEE MIKIE (Sales by Store Type)

[E 4. BHAH; % (Millions of Yen; %))

20182 20192
B BE | == | me | = BE | =2 | een | =
Store Type ey | TES | WEUL | BUHILL | BERLL | oo | TER | WAUL | ATAIL | B
Number of Stores Sales Share YoY P:::;" Number of Stores Sales Share YoY pzlff;‘p
GMS 48| 184,238 8538 98.9 99.2 48| 1815823 87.7 98.7 97.9
General Merchandise Stores ! . : . ! . . :
Sue 4| 7595 35 94.2 94.2 2| 4082 20 537 1005
uper Centers
He 36| 18,779 8.7 948 97.0| 34| 17,881 8.6 95.2 95.8
ome Centers
oioE MART DrugéFood 8| 3151 15 953 9438 7| 2367 11 75.1 945
ers
AEONBIKE 16 869 04| 1192 1085 19| 1215 06| 1398 1095
Cycle Shop
Zokt 1 78 00 172 — 1 58 0.0 744 —
O
T"O';L 113|214,714| 1000| 982| 988 111| 207,420 100.0| 966/ 96.9

X ZOMEEELCRELLELELBTHYET.




(4) [EEHRERFZTLEEDIKRE (GMS - SuC)
(Sales by Store Space (GMS-SuC))

[Ei{sr: B A ; % (Millions of Yen; %))

20182 201972
| EERSBEHR S s
Directly gzgg:ted Store Eé%ﬁ%& SEEE | #ate | ATk | BEEL Eé%ﬁ%& LS | #akte | BTEILE | BEAEL
Number of Stores Sales Share YoY P:ts:::p Number of Stores Sales Share YoY Pesrt::e:p

10, 000 L4 £
10,000 and over 40| 169,003 88.1 99.1 99.1 38| 161,690 87.0 95.7 97.1
10, 000m & &
Under 10,000 12| 22,839 11.9 96.0 98.3 12| 24215 13.0 106.0 95.9
&5t 52/191,833| 100.0 98.7 99.0 50| 185,905| 100.0 96.9 97.0
(5) BIFENEH - THM - ELS#ORTHILLH#E (GMS - SuC)

(Comparable Stores (GMS-SuC) : Customer Growth Rate, Change in

Average Spending per Customer, Change in Average Number of Items

Purchased)

20172 | 20182 1201972 L HiET TEAGH
BTHA LE (YoY) BTHA LE (YoY) ATHA e (YoY) ATHA L (YoY) | ATHAEE (YoY)

= #
Customer Growth Rate 95.5 % 97.9 % 98.1 % 98.0 % 98.1 %
& B i
Change in Average 102.4 9% 101.2 % 100.0 % 100.3 % 99.6 %
Spending per Customer
BEEA#K
Change in Average Number 99.5 % 100.7 % 101.4 9% 101.6 % 101.3 %
of Items Purchased

(6) BEFFIERISALE A AIH#ERS (GMS-SuC)

(Comparable Store Sales by Month (GMS-SuC))
[BifZ: %]
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KIERBOETAZEMICIYEKL . EXEEARILLTWDIEHZTAELVBREENSBRALTEELTEYETS,



3. HEREERLAORXE (GMS-SuC)(Inventory Turnover and Loss Ratio(GMS-SuC))

20172 201872 201972
EEREER ([HE)
KES lnventoryr\Turnover (Times) 3.9 4.2 4.0f
Clothing AXE (%)
pxE e 19.9 19.3 20.2
EEREER ([H)
BH &R lnventoryr‘Turnover (Times) 35.1 35.3 34.9
Food OXE (%)
Loss Ratio 6.1 5.9 6.01
a3 O EEREE ([HE)
EE%EB‘E“” l:ntventoryKTurnover (Times) 3.9 4.2 4.3
Home, Digital, Sports DRE (96)
and HGBC axE e 13.5 13.8 13.4
EERERE (E)
&& lnventoryKTurnover (Times) 8.6 9.0 8. 9'
Total ARFE (%)
AxE % 10.7 0.7 10. 8}
X 2018F 2 EALY  FEARBEAIN LK M. BHE~NOHMBTEEO-EARNEORBELEERLTEYETH

20172 A EAEREIC DT FEL T, HBF DO ETORTREVZLTRYET,
NEERGER=F LR+ THEE (RE—X)
XORE= (EMEES+FHEORE) +ESELS

4. ﬁ% Eﬁ?’ﬁﬂ (Selling, General and Administrative Expenses)

[B6I: BB % Millions of Yen;%)]

20172 201872 201972

e g [mme | S5 e @ | aome | S [ 2 om | e | SR

Amount YoY Revenue Amount YoY Revenue Amount YoY Revenue
NS
Personnel Cost 33,782 101.4 14. 3] 33,193 98.3 14.3] 32,534 98.0 14.5
iR &
Advertising Cost 5,374 102.8 2.3 5,210 97.0 2.2 5,179 99.4 2.3
BR5TE
Selling Cost 4,980 99.7 2.1 4,747 95.3 2.0 4, 352 91.7 1.9
HRiEE
cmi lities Cost 28,994 98.3 12.3] 28,698 99.0 12.4] 28,529 99.4 12.7
—E
Gen:ral Expenditure 4 541 100.0 1.9 4,638 102. 1 2.0 4,593 99.0 2.0
& i Total 77,672 100. 1 32.9] 76,488 98.5 33.0] 75,189 98.3 33.5
5. HEEE DR (Number of Employees)

[B{5z: A ;% (Number: %))
20172 201872 201972

AN B | WERLE | ArEAsmE | N Bt | RERREE | mnEEsE | A 2 | R | aTEiEiE

Number Share Change Number Share Change Number Share Change
Fan=|
Ful l-timers 2,697 24.9 25 2,761 26. 1 64 2,812 27.6 51
aIa=-Tq%8
Part—timers 8,132 75.1] A 311 7,830 73.9] A 302 7,388 12.4] A 442
%E:I 10, 829 100.0] A 286] 10,591 100.0] A 238] 10,200 100.0] A 391
FE Bl ER
Labor Share 43.1 42.9 43.2
XU BITHRBEE, IS a=-TsHBEITFHERAE (160HHBE)

KB FHAFEEZRE, RALRAZZEC



6. [EEHDIKR

(NEEHF D HEFE (Number of Stores)

(Store Operations)

201972
201772 | 201872 [ &1-2mEH | £3-4mEH R
1st Half 2nd Half Annual
GMS - SuC 1 1 0 0 0
H C 0 0 0 0 0
ﬁzvrvEStores WM D&F Q 0 0 0 0
AF Rty 2 7 2 1 3
Z Dt 1 0 0 0 0
GMS -SucC 0 1 0 2 2
FIE%E H C 2 0 0 2 2
Stores Closed WM D&F 0 2 1 0 1
Others PNy 3 6 0 0 0
Z Dith 0 0 0 0 0
GMS - SuC 52 52 52 50 50
H C 36 36 36 34 34
K S WM D&F 10 8 7 7 1
Number of Stores |[fZ¥/¥1%Z 15 16 18 19 19
Z Dtk 1 1 1 1 1
n]btaIHT 114 113 114 111 111
XGMS - faEX—/\—, SuC-R—/IN\—t 23— HC-Khk—Lt2E—
WM D&F-J4 F¥—+ FIv5&I—FK, ZOH- -{REEESHh
(2)2018FE FIEIEEE (New Store Operations in FY2018)
EERRER
55 E3 e FER Directly
Store Name Type Location Open Date Operated
Floor (m)
A INA O KHE (GMSIEER) AF N4 RIBRXHT 2018/6/1 (426) %
AFNAOEANESE(GMSIESN) |14V (1 )|EREREET 2018/7/1 (163) %
AFDINAGR)FRIIE AF2 1| BRI REEHER 2018/9/28 255

KEHCGMSIERANT (VLIS EFREERL-A. SHFOEERBEBEL TXIZMW-LEEA,

(3)20184E BIEJESH (Stores Closed in FY2018)

- EEFEER |
54 E 3712 Fr7Ei#h EAEH Directly
Store Name Type Location Close Date Operated
Floor (m)
TARY—kRSYS &T7—FARE (WM D &F|ER R AMFA/NEILER 2018/3/31 840]
R—LTJARINERIE HC takE R /NERTh 2018/9/20 2,816
1+ RIE GMS |EREERTRERX 2019/1/31 10,020]
(A FIEE GMS  |#% I8 = B Lighy 2019/2/28 9,500]
R— LA Ry B HC |=BgEmm 2019/2/28 3,070]
(A)[ESHEEN R 5 %8 (GMS - SuC) (Classification by Store Age (GMS+SuC))
20172 201872 201972
[EHER EEREEE EERSEE EEREEE
Store Age JEEHH AL % Bk R % [E&h%k R %
Number % of Operated Number % of Operated Number % of Operated
space space space
20FU L
20 years and over 17 26.4 18 304 19 34.1
15FLUE~20F%XH
Over 15 yrs.-under 20 yrs. 11 20.8 11 21.3 11 24.3
10&FLE~1 55K
Over 10 yrs.-under 15 yrs. 14 335 14 338 13 313
S5ELUE~10E%XH
Over 5 yrs.-under 10 yrs. S 11.0 o 8.9 4 6.5
1FELE~B5EXRE
Over 1 yr.-under 5 yrs. 4 6.3 3 5.1 3 3.8
1ERE
Under 1 yr. 1 1.9 1 0.5 0 0.0
an 52 100.0 52 100.0 50 100.0
Total ) i i




7. BEIEEZEDIKR (Capital Expenditures)

[ B4 457 : B 75 F (Millions of Yen))
2018220192 2%%%{2
HEGE 2. 860 10, 229 1,200
Eﬁf@%ﬁtion 1,974 4,478 1,900
;Zf)g%hers 182 202 20
$%£§TQ§§§%§£| Expenditure 5,017 15,2104 3. 300
g%g?fifgfﬁon and Amortization 4,714 4. 696 4. 800
20192 AN BE R A OV CIE. 2019F2A19B ) —RADEE B ERBEa A COET,

8. fEAE DI (Debt Position)

(B2 B A : % (Millions of Yen: %))
2017/2 2018/2 2019/2
&% BTEARLEE £% ATEAREE +% ATEIREE
Amount YoY Amount YoY Amount YoY
EHREAL (5URESEFESEED)
Cona o Loars 30, 771]  103.6 31,698 103.0] 30 195 95.3
HEEAE
S s 3,100 44.7 1,639 52.9 9,034 551.2
& A szt 33.871]  90.0] 33,337 9s.4l 39220 117.7
Total ’ : ’ : ' :

9. Xyvwia-JO—EEZE (Cash Flow Statement)
[ B {51 : B8 5 FH (Millions of Yen]

20182 20192
i 5| B 2 HA A 25 515 562
RAREENE 4,714 4,656
Poi=Fi=ES 1,114 928
EABREDOZILEE A 886 A 319
BELE DB 142 A 604
TRGEREE A 68 A 2,629
KEIZKDEL — 1,125
RIEEDZEEE 68 2,629
KEIZKDERDXILE — A 400|
Z Dt A 11,1208 754
BRIEICELSFvyia-TJ0— 4,538 6, 701
RERE A 4,845 A 13,851
ZDih 988 1,164
BREEHI&DSFvryia-J0— A 3,856 A 12,686
BRI KD vyl a- 70— A 726 5, 686
RERUVREREMDIEREE A 44 A 298




10. €RUNZDIKR (Financial Position)

[ B4 B A H : % (Millions of Yen: %))
2017/2 2018/2 2019/2

= %8 BITHA LE ® %A BIHALE ® %8 RIHEAEE

Amount YoY Amount YoY Amount YoY
ZHFAR
ﬁterest Income 35 86.7 30 86.5 25 84.3
ZHE LS
Iﬁvidend Income 15 102.8 15 101.4 19 124.7
INEE (A)
Financial Income 50 91.0 45 91.0 45 97.9
FZHFIR
R vense 248|  89.0 232|  93.6 226  97.4
e (B)
Financial Expense 248 89.0 232 93.6 226 97.4
EEiIE (A) — (B)
Net Financial Charges A 197 88.4 A 186 94.3 A 181 97.3
RITHA LE 18
Change 25 — 11 — 5 _

11.FEREIEHE (Major Financial Indicators)

201721 2018/7232019/72
gf;ﬁ%%%:ﬂﬁﬁ@—htal Assets Ratio % 0.9 1.4 0.3
feturn on flot Acsets K 2.9 0.7 1.2
ﬁjﬁgi\:/?r%ﬁhtal Assets Etilﬁes 2.3 2.4 23
i}fﬁﬁ?fﬂfﬂﬁﬁo Revenues L% 0.3 0.4 0.0]
(ﬁfgﬁﬁiﬂfi Revenues 5 % 0.4 0.6 0.1
;hﬁig:lsﬁgﬁhﬁet Assets per Share an 798. 64 747.19y 745.49
igéﬁhcﬁié’ Equity Ratio P % 14.5 14.6 13.6
ngfc?qjuiéinl)?atio f& 2.4 2.4 2.8




